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Over the past few years, communication scholars and analysts have dedicated extensive exertions to the identification of both skills and behaviors that are correlated with the competence of intercultural communication. In the contemporary society; which is highly defined by a fast ever-growing technological innovation and advancement, many nations have been seen to have significant cultural disparities that are evidenced in the social, economic, political and even religious phenomena. While applying the Hofstede model (cultural dimensions), the United States has been observed to contain critical cultural differences when compared with Thailand on dimensions like power distance, individualism, masculinity, uncertainty avoidance and long-term orientation alongside indulgence. In this paper, I will adequately depict the differences between my culture (the US culture) and that of Thailand using the Hofstede model alongside demonstrating the manner through which these differences can affect my communications.
The first difference between US culture and that of Thailand can be seen in the power distance dimension which states that all people in the society are unequal. Just like in many Asian nations, Thailand PDI index score is higher than that of the United States since it is a society that strictly follows a chain of command, implying that it accepts the practice of inequality (hierarchical culture) (Hofstede & Hofstede, 2005). Unlike the US culture, in Thailand, social relations are entirely defined on the basis of an individual’s superiority towards another; an aspect that has a great impact on communication since different words will be used in different occasions and to different persons like bosses, parents, Royal families, monks and teachers among others.
Individualism versus collectivism is another principal cultural variability measurement that has been used to demonstrate the cultural differences in communication between Thailand and the United States. Unlike Thailand, my culture purely embraces individualism; Americans are more self-centered not to mention that they mainly emphasize on individual achievement instead of advocating for group harmony as in the case in Thailand (Hofstede & Hofstede, 2005). It is a culture that highly impacts one’s communication skills bearing in mind that collectivist cultures (Thailand) embrace group harmony and corporation alongside aim at avoiding conflict which are essential factors for communication.
Concerning masculinity, this behavior is higher in the US compared to Thailand; an aspect that may be seen to have been influenced by individualism. It is a behavior that is manifested in almost all sectors including schools, workplace and even in co-curricular fields (Deresky, 2008). As a consequence, this dimension impacts communication in the sense that individuals feel free to talk and display their abilities to attain success in their lives.  
Other vivid differences between these two cultures include indulgence and tightness versus looseness. The indulgence dimension among Americans, which is the extent by which individuals aim at controlling their desires on the bases of their upbringing is higher than that of the people of Thailand. It is a facet that is reflected on the Americans principle of working hard and playing hard, issues that facilitate communication (Deresky, 2008). Suffice to say, Thailand is a ‘tight’ society where parents and even teachers emphasize abidance compared to American culture (loose’ society) where children are encouraged to extensively explore the world. Consequently, this permissiveness has highly decorated our communication skills and language development through cultural exploration. 
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